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FAIRTRADE AT LOUGHBOROUGH UNIVERSITY
Introduction
Loughborough University is a Fairtrade University.  Fairtrade has been present on campus for over six years now, and we were the first group to come up with the idea of Fairtrade University status. Sadly, we didn’t get in there before Oxford Brookes to obtain it!

Fairtrade History at Loughborough
Open Heaven, one of the student church groups first started campaigning for Fairtrade on campus in 1998. Posters and leaflets were distributed all around campus and some of the students then set up a new society called People & Planet, part of the Oxford-based student network. A petition was signed by a thousand students agreeing that the University should become Fairtrade. 

Over time, Fairtrade really developed itself through the student group People & Planet and by the Christian Union and Open Heaven. The Students’ Union was persuaded by the campaign and switched to Fairtrade automatically. Sadly the momentum the campaign had built up died down when various key students left. In 2003, People & Planet decided to rebuild the campaign and started holding twice-weekly stalls in the Students’ Union and around campus. At Diwali and Christmas the stalls were extended with the help of the local Oxfam shop letting the group sell Fairtrade gifts from their stock. 

With the introduction of the new position of Ethical & Environmental Officer on the Union Executive, all Fairtrade activities were co-ordinated, and gained full support of other student officers who spread the word through their friends and mailing lists. Soon, articles were appearing regularly in the student magazine Label about ethical & environmental issues, yet the ones that caught most attention and student support was the appeal of Fairtrade. The local newspaper was also keen to report on these activities. In spring 2004 an electronic student survey was sent out to the 18, 000 students and it was revealed that Fairtrade was an important issue to students. A list of all passive and active University staff campaigners was developed that is now used as a network for all information dissemination amongst the University. 

The newly-set up Ethical & Environmental Committee, working closely with the People & Planet group, organised a presentation for the Vice Chancellor, Executive Management Group and several key members of the University, including the residential and catering organisation imago Services. With the majority of the Union Executive present and strongly putting the case forward, the Vice Chancellor agreed and passed the challenge to imago Services. It was agreed a Fairtrade Steering Group should be set up, and although it has been slow in getting some University departments on board, a lot has still been done. Members from People & Planet, imago Services, the Unions’ Scholarest Catering manager, the University Publicity department and the Ethical & Environmental Officer all sit on it. The first stage was for imago Services to independently check that Fairtrade would sell and be used if introduced on campus. Staff went out to student halls and handed out surveys including a taste testing of Fairtrade beverages and chocolate.  Then the next step was for imago Services and the Students’ Union to calculate where Fairtrade was being used and review the situation. Fairtrade was then introduced into all student halls of residence and into the University owned shops. 

With the introduction of an annual ethical & environmental week, affectionately known as “Bothered?!?” week, Fairtrade was guaranteed a prominent spot for promotion. Two Fairtrade fashion shows have been held hosting clothes and accessories from companies including People Tree, Epona, Hug, Howies, Ganesha, Namaste, THTC and stock from local Fairtrade shops – Just Fairtrade in Leceister and Dignity in Nottingham. These events are becoming more popular around campus, particularly with the beautiful Fairtrade fairies that wander around promoting them.

Fairtrade coffee mornings were run in academic departments by keen student campaigners during Bothered?!? Week, to persuade staff their individual purchasing decisions should always be Fairtrade when available. One student was taken aback when he had 70 staff members arrive for one morning. It must have been the Fairtrade cookies! 

At the Students’ Union, we are currently developing a new Fairtrade working group that will primarily focus on further promotional activities around campus, such as Fairtrade coffee mornings and stalls. One of the Ethical & Environmental Committee has now been given the “Head of Fairtrade” title, and this set up is working incredibly well. Working closely together the University, imago Services and student campaigners are determined to keep promoting Fairtrade.

Many students have now become actively involved in the new Fairtrade group in the local community, supporting them and passing on essential campaigning knowledge as the bid for turning Charnwood into a Fairtrade borough finds wider support. 

Fairtrade Awareness
In order to create awareness of Fairtrade products being used within our outlets imago Services now Feature Fairtrade Storyboards on all retail outlet and catering leaflets. These leaflets are read by customers and University staff and are a good method of communication. They have also featured Fairtrade within their Operational Reviews and board briefs to raise awareness of Fairtrade amongst imago staff. The Fairtrade storyboards include information about what Fairtrade is, the principles behind it and why imago Services support and serve it. The Students’ Union has Fairtrade promotion within their Strategic Plan, ensuring it is a prominent aspect of Union marketing and student support. Student campaigners continue to promote it through the visual Fairtrade fairies, events, stalls and all publicity that comes with this. With the Fairtrade Mark promoted heavily, more students and staff are aware of it, and this has had a knock – on effect for other sections of the Union to get involved. One example is the upcoming RAG fundraising lingerie show that will be including a Fairtrade “ethical” alternative. 
The Review Process
Reviewing Fairtrade is an ongoing process, but these are the key area that will be looked at:

· New signs for the Halls stating Fairtrade Tea and Coffee now available as current ones only mention Coffee. Dispensers to store the sachets in rather than dishes.
· Fairtrade posters within outlets. Also more advertising within literature e.g. prospectus, University Directories etc.

· Preparation for Fairtrade Fortnight
· Product placement. Should Fairtrade have a priority place on the shelves within the shop or not? Should we have a display to promote the product?
· Vending Machines
· Signs and possible displays for Dining Rooms/Halls
· Implementing more Fairtrade products to a wider range of retail outlets.
The Fairtrade Policy
A Fairtrade statement has been written to be promoted on all relevant University and Students’ Union literature and websites, once we have gained Fairtrade status: 

Loughborough University, imago Services and Loughborough Students’ Union are committed to promoting, supporting and using Fairtrade, as we understand it is a major part of our contribution within the global community.

Our Fairtrade pledge is to be acknowledged by retention of Fairtrade status as defined by the Fairtrade Foundation goals.

These include:

· Ensuring Fairtrade is sold by imago Services and the Loughborough Students Union in all campus shops, restaurants, bars and cafes as well as some vending machines wherever possible. The University and imago Services will continue to expand its product range when it is able.

· Ensuring Fairtrade refreshments are served at all conferences, meetings and events 

· Promoting the Fairtrade Mark in all appropriate publications and company leaflets including annual reports and prospectuses. 

· Fairtrade storyboards/notice’s and posters will remain placed in all halls of residences and where products are being sold

· Articles in student and staff newsletters on Fairtrade developments and on the University, imago Services and Students’ Union website.

· Promotion of Fairtrade through continued events, particularly during the annual Fairtrade Fortnight and the Students’ Union Ethical & Environmental Week

· Developing and maintaining a steering group to regulate Fairtrade activities both at the University and Students’ Union.

This statement will be effective and promoted throughout campus and reviewed on an annual basis.
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